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Title: Internalising a complicated situation 

 

Supports internal assessment for Achievement Standard 91250: Demonstrate understanding of 

representation in the media.  

Subject reference: Media Studies 2.3 

Credits: 3 credits 
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These materials have been certified by NZQA as meeting the requirements of the national 

standard. These materials must still be submitted for external moderation requirements 

by assessors when requested by NZQA 

This resource: 

 clarifies the requirements of the assessment standard 

 supports good assessment practice 

 should be subjected to the school’s usual assessment quality assurance process 

 should be modified to make the context relevant to students in their school environment and to 

ensure that submitted evidence is authentic. 

 

Authenticity of evidence 

Using this assessment resource without modification may mean that students’ work is not authentic.  

Teachers must manage authenticity for any assessment from a public source, because students may have access to the 

assessment schedule or student exemplar material. 

The teacher may need to change figures, measurements or data sources or set a different context or topic to be investigated or 

a different text to read or perform. 

Published by the NZ Transport Agency, 2012 
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National Certificate of Educational Achievement 

Internal Assessment Resource 

Subject Resource: Media Studies AS 91250 version 1 

Internal assessment resource reference number: AS 91250 version 1 

INTERNALISING A COMPLICATED SITUATION 

Supports internal assessment for: Media Studies Achievement Standard 2.3 (AS 91250, Version 1) 

Demonstrate understanding of representation in the media. 
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GUIDELINES FOR TEACHERS 

The following guidelines are supplied to ensure that teachers can carry out valid and consistent assessment using 

this internal assessment resource. 

Teachers need to be very familiar with the outcome being assessed by Achievement Standard Media Studies 2.3 (AS 

91250 version 1).  The achievement criteria and the explanatory notes contain information, definitions, and 

requirements that are crucial when interpreting the standard and assessing students against it. 

 

Values that underpin this task Key Competencies that underpin this 
task 

Key understanding 

Excellence 
Innovation 
Diversity 
Equity 
Community and Participation 
Ecological Sustainability 
Integrity 
Respect 

Thinking 
Managing self 
Participating and contributing 
Relating to others 
Making meaning from language, 
symbols and text   
 

That aspects of media texts, 
such as cinematography, 
language, composition and 
other techniques, work to 
construct representations 
which then convey 
messages to a target 
audience in order to change 
behaviours around road 
safety 

This standard for which this task has been written, is linked to the Media Studies strands of Media in Society 
and Reading Media Texts and the relevant Level 7 Learning Objectives. 

Media in Society 
Students explore how the media operates within societal contexts and how they themselves can 

understand the place of media in society. These societal contexts can include historical, economic, social, 
cultural, and political perspectives. 

Students learn to understand their own relationship with the media in order to act as 'critical, active, 
informed and responsible citizens' (NZC). 
 
Reading Media Texts 

Students study, and apply, media language and media texts. The analysis of the content of media texts, 
using appropriate media terminology, gives students the ability to understand how meanings are created in 
texts. Students look at groups of texts (genre), structures of texts (narrative), and they learn the skills of close 
reading so they can respond to the products of others as well as their own. 
 
Level 7 
Students will gain knowledge, skills, and experience to: 

Examine media contexts (Media in Society) 
A student: 

 Discusses the context in which media is produced, distributed, and consumed 

 Discusses the relationship between an aspect of media and society 
 

Examine meaning in media texts (Reading Media Texts) 
A student: 

 Discusses media conventions in a range of media texts 

 Discusses a range of media texts 
 
Media Studies Learning Objectives (from http://seniorsecondary.tki.org.nz/Social-sciences/Media-
studies/Learning-objectives)  

 

http://seniorsecondary.tki.org.nz/Social-sciences/Media-studies/Learning-objectives
http://seniorsecondary.tki.org.nz/Social-sciences/Media-studies/Learning-objectives
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ASSESSMENT 

Refer to Assessment Schedule and Sufficiency Statements. 

CONTEXT/SETTING 

This activity requires students to demonstrate understanding of representation in the media, in particular the 

representation of road users as shown in short media texts that have been designed to educate a particular target 

audience about keeping themselves, and their peers and family, safe in and around cars.  

The questions for exploration in Task 1 are aligned to SOLO Taxonomy 

(http://www.johnbiggs.com.au/solo_taxonomy.html) 

CONDITIONS 

See Conditions of Assessment for comments on developing and practising the skills required, use of modeling and 

scaffolded practice, managing authenticity and sufficiency for this standard: http://ncea.tki.org.nz/Resources-for-

aligned-standards/Social-sciences/Media-studies/Level-2-Media-studies 

Students will demonstrate their understanding of representation in the media, using three or four media texts (radio 

ads, PSAs, news articles, etc.) and explain how representations of road users are created by the features of the 

media text and explain the effect of the representation.  They will demonstrate their understanding in appropriate 

oral, visual, and/or written forms. They can listen to/view media texts, collect information and develop ideas for 

their presentation both in and out of class time. 

Students will select the media texts they use for their assessment. Teachers must pre-approve the selected media 

texts. A list of possible media texts is provided in this task as a starting point. 

Teachers may identify media text conventions for consideration and model the demonstration of understanding, but 

students should not have previously studied the selected texts in terms of the representation of road users and the 

effects of the representation. 

Media texts must be suitable for Level 7 of the curriculum, classroom use, and the age of the students (e.g., text(s) 

do not have a rating that prohibits their use for level 2 students). The visual texts selected need to provide 

opportunity for students to achieve the standard at every level. 

Teachers must assess students’ presentations holistically in terms of the overall quality of their responses. 

RESOURCE REQUIREMENTS 

NOTE: Teachers should be aware that this unit may involve the discussion of road crashes. It is likely there will be 

students in your class with first-hand experience of such issues, and discretion is advised. It is recommended that 

students are forewarned of the topic prior to the start of the unit, and that every effort is made to take students’ 

individual circumstances into account. 

SUGGESTED MATERIALS ON THE THEME OF ROAD SAFETY: 

 Safer Young Drivers, National Road Safety Committee, 2008 

http://www.acc.co.nz/PRD_EXT_CSMP/groups/external_ip/documents/reference_tools/pi00362.pdf 

 Regional summaries of crash information: http://www.nzta.govt.nz/resources/results.html?catid=99 

 Auckland Road Safety- Road Users: http://www.roadsafeauckland.org.nz/road-users/ 

 Press releases from the NZ government http://www.beehive.govt.nz/portfolio/transport 

 New Zealand Herald articles 

http://www.johnbiggs.com.au/solo_taxonomy.html
http://ncea.tki.org.nz/Resources-for-aligned-standards/Social-sciences/Media-studies/Level-2-Media-studies
http://ncea.tki.org.nz/Resources-for-aligned-standards/Social-sciences/Media-studies/Level-2-Media-studies
http://www.acc.co.nz/PRD_EXT_CSMP/groups/external_ip/documents/reference_tools/pi00362.pdf
http://www.nzta.govt.nz/resources/results.html?catid=99
http://www.roadsafeauckland.org.nz/road-users/
http://www.beehive.govt.nz/portfolio/transport
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o Crushed boy racer: ‘I love me carz’ 

http://www.nzherald.co.nz/nz/news/article.cfm?c_id=1&objectid=10772824 

o Might of law falls on boy racer’s wheels 

http://www.nzherald.co.nz/nz/news/article.cfm?c_id=1&objectid=10814683 

o Teens escape horrific crash http://www.nzherald.co.nz/road-

safety/news/article.cfm?c_id=308&objectid=10794718 

 New Zealand Herald Road Safety section http://www.nzherald.co.nz/road-

safety/news/headlines.cfm?c_id=308 

 Young driver crash fact sheet: http://www.transport.govt.nz/research/Documents/Young-driver-crash-fact-

sheet-2010.pdf 

 High risk drivers http://www.transport.govt.nz/research/Documents/High-risk-drivers-in-fatal-and-serious-

crashes-2006-2010.pdf 

 Road Safety Trust http://www.roadsafety.govt.nz/ 

 Road Safety http://www.roadsafety.co.nz/ 

 Geraldine Johns (2011, June 11). Licensed to kill. Magazine article in The Listener: 

http://www.listener.co.nz/commentary/young-drivers-licensed-to-kill/ 

 Geared (NSW): http://www.rta.nsw.gov.au/geared/index.html 

SUGGESTED RESOURCES TO SUPPORT THE PRE-TEACHING OF MEDIA CONCEPTS 

Media representation: http://www.aber.ac.uk/media/Modules/MC30820/represent.html, especially the Key 

Questions, from Aberystwyth University. 

Or from Scribd, David Chandler, Media Semiotics, Media Representation, 2006: 

http://www.scribd.com/doc/14165439/Media-Representation-David-Chandler 

Media Studies-Key Concepts: Representation, Steve Baker, adapted by David Allison and Simon Wallace, 2007: 

http://www.adamranson.plus.com/Representation.pdf 

Key theorists 

A Level Media Studies, Media Studies, post sixteen: http://mediaalevel.edublogs.org/representations/ 

SUGGESTED RESOURCES TO SUPPORT THE PRODUCTION OF PRESENTATIONS 

PowerPoint 

 How to create an awesome PowerPoint presentation http://www.youtube.com/watch?v=gNG0etmnwuk 

 How to give an awesome (PowerPoint) presentation by Simply Stated 

http://www.youtube.com/watch?v=i68a6M5FFBc 

Prezi (http://prezi.com/) 

 What is Prezi? http://www.youtube.com/watch?v=pxhqD0hNx4Q 

 How to make a basic Prezi: http://www.youtube.com/watch?v=Nvs0h3zreU0 

Screencastomatic (http://www.screencast-o-matic.com/)  

 What is Screencastomatic? Watch the demo video to find out: http://www.screencast-o-matic.com/ 

 How to use Screencastomatic: http://www.youtube.com/watch?v=yXUzW_de20I 

 

 

http://www.nzherald.co.nz/nz/news/article.cfm?c_id=1&objectid=10772824
http://www.nzherald.co.nz/nz/news/article.cfm?c_id=1&objectid=10814683
http://www.nzherald.co.nz/road-safety/news/article.cfm?c_id=308&objectid=10794718
http://www.nzherald.co.nz/road-safety/news/article.cfm?c_id=308&objectid=10794718
http://www.nzherald.co.nz/road-safety/news/headlines.cfm?c_id=308
http://www.nzherald.co.nz/road-safety/news/headlines.cfm?c_id=308
http://www.transport.govt.nz/research/Documents/Young-driver-crash-fact-sheet-2010.pdf
http://www.transport.govt.nz/research/Documents/Young-driver-crash-fact-sheet-2010.pdf
http://www.transport.govt.nz/research/Documents/High-risk-drivers-in-fatal-and-serious-crashes-2006-2010.pdf
http://www.transport.govt.nz/research/Documents/High-risk-drivers-in-fatal-and-serious-crashes-2006-2010.pdf
http://www.roadsafety.govt.nz/
http://www.roadsafety.co.nz/
http://www.listener.co.nz/commentary/young-drivers-licensed-to-kill/
http://www.rta.nsw.gov.au/geared/index.html
http://www.aber.ac.uk/media/Modules/MC30820/represent.html
http://www.scribd.com/doc/14165439/Media-Representation-David-Chandler
http://www.adamranson.plus.com/Representation.pdf
http://mediaalevel.edublogs.org/representations/
http://www.youtube.com/watch?v=gNG0etmnwuk
http://www.youtube.com/watch?v=i68a6M5FFBc
http://prezi.com/
http://www.youtube.com/watch?v=pxhqD0hNx4Q
http://www.youtube.com/watch?v=Nvs0h3zreU0
http://www.screencast-o-matic.com/
http://www.screencast-o-matic.com/
http://www.youtube.com/watch?v=yXUzW_de20I
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ASSESSMENT RESOURCES: 

 The standard 

 Conditions of assessment 

 Assessment schedule 

 Sufficiency statement and exemplars 

POSSIBLE LOCAL ADAPTATION 

Where local adaptations are made, teachers and schools should ensure that they have: 

 checked that the adapted assessment validly assesses the achievement standard; 

 checked the copyright status of any material imported into the assessment resource; 

 complied with all internal and external quality assurance requirements. 

INTEGRATION WITH OTHER STANDARDS 

Preparation for this task, which focuses on the representation of road users might be part of a wider study. 
 
This task could also contribute to students’ preparation for: 

 AS 91249 Demonstrate understanding of narrative in media texts. 

 AS 91254 Demonstrate understanding of an ethical issue in the media. 

 AS 91225 Write developed media text for a specified target audience. 
 
The presentation for assessment might be integrated into other standards such as: 

 AS 901252 Produce a design and plan for a developed media product using a range of conventions. 

 AS 91253 Complete a developed media product from a design and plan using a range of conventions. 
 
Wherever such integration between different parts of the programme occurs, teachers must ensure that the work 
presented for assessment is developed sufficiently in order to meet the criteria for the other standard(s). In all such 
cases, teachers should refer closely to the relevant standard including the Explanatory Notes and the Conditions of 
Assessment Guidelines. 

______________________________________ 

Note: The teachers’ resource guidelines have been adapted from the New Zealand Qualifications Authority (NZQA), 

under Creative Commons Attribution 3.0 New Zealand (CC BY 3.0). 
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For student use 

INTERNAL ASSESSMENT RESOURCE 

Achievement Standard: Media Studies: Demonstrate understanding of representation in the media 
Resource reference: Media Studies 91250 version 1 
Credits: 3 
Resource title: Internalising a complicated situation 

Achievement Achievement with Merit Achievement with Excellence 

 Demonstrate understanding of 
representation in the media. 

 Demonstrate in-depth 
understanding of representation 
in the media. 

 Demonstrate critical 
understanding of representation 
in the media. 

STUDENT INSTRUCTIONS 

This assessment activity requires you to demonstrate your understanding of representation in NZTA media texts that 

you have chosen.  

You will analyse at least THREE media texts and produce a screencast.  

 You will be assessed on your ability to demonstrate your understanding of the ways that various media texts create 

representations and the effectiveness and implications of those representations.   

You will not be assessed on your technical skill in this activity.  

You will have three weeks of time, in and out of class, to complete this assessment.  

You should complete the assessment individually in class.  Your teacher will provide further details and the due date. 

Note: You can demonstrate your understanding of representation using any suitable written, oral, and/or visual form. 

For example,  it could be a written report, an oral and/or visual presentation to the class, or an online publication. 

You should check your idea with your teacher.  
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Task 

Select at least four road safety texts (moving image or news article), for your presentation. Discuss which ones you 

have chosen with your teacher. 

Suggestion: 

 Choose different texts under the same heading on the NZTA website. 

 Choose texts around the same issue, but from different time frames. 

 Choose the same issue, but different text types. 

 Choose texts around the same issue, but aimed at different target audiences. 

Refer to Appendix A for some suggested resources for locating media texts. 

Create your presentation about the way that the groups of people in the media texts have been represented. You 

can refer to your notes and the preparatory background work you have done in class. This may include some of the 

activities in Appendix B  

You may present your ideas in a PowerPoint, Prezi or screencast.  You may choose to screencast your presentation, 

in which case you will need a working microphone. The way that you present your ideas is not being assessed, only 

the depth of your understanding of and your ability to be critical of representation in media texts. 

Teacher note: You may wish to add detail about the recording equipment and slideshow software that students will 

be able to access.  

As you choose your images and/or writing, write notes in the Speaker’s Notes section for your reflection.  

Present your information.   

PRESENTATION 

You will create your presentation using slideshow software.   

ASPECTS FOR FOCUS 

In your presentation, you should focus on addressing two or three aspects of representation. 

Aspects you might focus on include such approaches as an examination or discussion of: 

 the effectiveness of the features in creating the representation (e.g. characterisation, casting, and/or 

costume, etc to convey the representation) 

 the likely consequences of the difference(s) between the representation and reality  

 the implication and/or effectiveness and/or consequences of the stereotypes, messages and/or values, that 

are created by the representation of the groups of people involved in road safety 

 the implications and issues associated with the selection and/or omission of material associated with road 

safety 

 the effect of the connection between the representation and the world view/ideology of the producers of 

the media texts. 

 the way representation of the groups of people involved in road safety has changed and why they think this 

might have happened 

 how different texts have provided different messages/values to different target audience segments and the 

reasons for these differences 

Or you might use ONE of these ideas to unify your ideas: 
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1. “Representations in media texts are often simplistic and reinforce dominant ideologies so that audiences can 

make sense of them.”  Evaluate the extent to which simplistic representations have been used in the media 

texts you have studied. 

2. Do the media text(s) create a hegemonic representation? Do they represent and reinforce the dominant 

ideology? 

3. What positive/negative/stereotypical connotations and representations are being used, constructed, or 

challenged? 

4. To what extent are the representations in the media texts the products of the producers’ own cultural 

experience, background, ideology, values? 

(Adapted from http://www.slideshare.net/gdsteacher/g325-questions) 

 

FINAL SUBMISSION 

Review your screencast or speaker’s notes and check that you have demonstrated your understanding of media 

representation as well as you are able.  

Make sure you have supported your points with specific evidence from the media texts. 

Make your final adjustments. 

Record your presentation as a screencast or present it to the class. 

Submit your work for assessment by the due date. 

Note: You should complete the assessment individually in class.  Your teacher will provide further details and the 

due date. 

  

http://www.slideshare.net/gdsteacher/g325-questions
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Appendix A – Resources for locating media texts 

There are many advertising campaigns and student-developed films online, focusing on improving road safety. These 

might provide some starting points for text selection and discussion: 

 NZTA Advertising campaigns: http://www.nzta.govt.nz/about/advertising/index.html 

 NZTA ‘Speed’ advertisements: http://www.nzta.govt.nz/about/advertising/speed/index.html 

 NZTA ‘Drink driving’ advertisements: http://www.nzta.govt.nz/about/advertising/drink-driving/index.html 

 NZTA ‘Drug affected driving’ adverts: http://www.nzta.govt.nz/about/advertising/drug-driving/index.html 

  ‘Make a film, Make a difference’ road safety campaign competition winners (Victoria, Aus.): 

http://www.mafmad.com.au/ 

 Students Against Drunk Driving (SADD): http://www.sadd.org.nz/film_awards.html 

 The Ripple Effect: Following one young man’s fatal crash, this educational resource was developed to 

demonstrate the consequences of one simple decision and the impact on their families, friends and 

community.  http://therippleeffect.org.nz/home/ 

 Transport Accident Commission campaigns: 

http://www.tacsafety.com.au/jsp/content/NavigationController.do?areaID=13&tierID=2&navID=772B9D157

F00000100A6A3C871DD589C&navLink=null&pageID=1846&utm_source=tac&utm_medium=banner&utm_c

ampaign=tv-tile 

There are also many print media texts online, also focusing on road safety. 

 Black, J. (2009). “Driving Lessons”.  The Listener, 200:3619, 27. 

http://www.listener.co.nz/commentary/driving-lessons/ 

 Three dead in boozy crash http://www.stuff.co.nz/national/7191029/Three-dead-in-boozy-crash 

 Boy racer tried to avoid crushing http://www.stuff.co.nz/dominion-post/news/7138854/First-boy-racer-car-

crushed-in-Lower-Hutt 

 Crushed boy racer: ‘I love me carz’ 

http://www.nzherald.co.nz/nz/news/article.cfm?c_id=1&objectid=10772824 

 New Zealand Herald – Road Safety section http://www.nzherald.co.nz/road-

safety/news/headlines.cfm?c_id=308 

 Press releases from the NZ government http://www.beehive.govt.nz/portfolio/transport 

There are also radio/audio road safety campaigns. 

 Waitakere City Council, Ogilvy http://www.bestadsontv.com/ad/33414/Road-Safety-Car-For-Sale 

 NZTA advertising campaigns include print and radio aspects 

http://www.nzta.govt.nz/about/advertising/index.html 

  

http://www.nzta.govt.nz/about/advertising/index.html
http://www.nzta.govt.nz/about/advertising/speed/index.html
http://www.nzta.govt.nz/about/advertising/drink-driving/index.html
http://www.nzta.govt.nz/about/advertising/drug-driving/index.html
http://www.mafmad.com.au/
http://www.sadd.org.nz/film_awards.html
http://therippleeffect.org.nz/home/
http://www.tacsafety.com.au/jsp/content/NavigationController.do?areaID=13&tierID=2&navID=772B9D157F00000100A6A3C871DD589C&navLink=null&pageID=1846&utm_source=tac&utm_medium=banner&utm_campaign=tv-tile
http://www.tacsafety.com.au/jsp/content/NavigationController.do?areaID=13&tierID=2&navID=772B9D157F00000100A6A3C871DD589C&navLink=null&pageID=1846&utm_source=tac&utm_medium=banner&utm_campaign=tv-tile
http://www.tacsafety.com.au/jsp/content/NavigationController.do?areaID=13&tierID=2&navID=772B9D157F00000100A6A3C871DD589C&navLink=null&pageID=1846&utm_source=tac&utm_medium=banner&utm_campaign=tv-tile
http://www.listener.co.nz/commentary/driving-lessons/
http://www.stuff.co.nz/national/7191029/Three-dead-in-boozy-crash
http://www.stuff.co.nz/dominion-post/news/7138854/First-boy-racer-car-crushed-in-Lower-Hutt
http://www.stuff.co.nz/dominion-post/news/7138854/First-boy-racer-car-crushed-in-Lower-Hutt
http://www.nzherald.co.nz/nz/news/article.cfm?c_id=1&objectid=10772824
http://www.nzherald.co.nz/road-safety/news/headlines.cfm?c_id=308
http://www.nzherald.co.nz/road-safety/news/headlines.cfm?c_id=308
http://www.beehive.govt.nz/portfolio/transport
http://www.bestadsontv.com/ad/33414/Road-Safety-Car-For-Sale
http://www.nzta.govt.nz/about/advertising/index.html
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Appendix B- Background Information 

Resource 1: What is Road Safety? 

It is important to understand the larger concepts behind a media campaign.  As a class, discuss the following ideas. 

 “All drivers can make mistakes, and it is important that everyone take responsibility for their actions on the 

road, no matter what their driving history.”  Associate Transport Minister Simon Bridges 

http://www.beehive.govt.nz/release/high-risk-drivers-remain-road-safety-concern 

 

 What is road safety and what does it include? 

 Who is responsible for road safety? 

 How difficult is it to change public opinion?  To change social behaviour? 

 How do social behaviours change? 

 What media texts might be involved?  How? 

 What are some specific media texts that help to change behaviour directly/indirectly? 

 How do these function?  What effects do they have on the viewer? 

 How can we measure those effects? 

In small groups, discuss: 

 How much of a problem is road safety in New Zealand? (see graphs) 

 Describe and discuss your own experiences of driving, or being in a car, especially when you are with other 

people.  

 What are some road safety advertisements that you know?  What do you remember about them?  What did 

you like/dislike? 

 For your favourite road safety ad, who is the target audience?  How do you know? 

 For your least favourite road safety ad, who is the target audience?  How do you know? 

 How does knowing the target audience link to your connection with the ad? 

As a class, discuss: 

 What were some of the most striking facts that you learned from Resource A? 

 What are some of the factors which influence the way teenagers drive? 

 What are other media texts which encourage a particular type of behaviour on the road?  What is the target 

audience?  How can you tell? 

 What are some ways that government organisations can reach young people more effectively? 

  

http://www.beehive.govt.nz/release/high-risk-drivers-remain-road-safety-concern
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From Safer Young Drivers- A Guide to Best Practice Education, June 2008 
http://www.acc.co.nz/PRD_EXT_CSMP/groups/external_ip/documents/refer
ence_tools/pi00362.pdf  

What does this table tell you?  What are some striking 
facts from it? 

 

"The Party Planner" (2010). MAFMAD Winning 
film  

 

 

Source: YouTube: http://www.youtube.com/watch?v=rh-b_aClu5s 
‘Make a Film, make a Difference’ Competition, 2010. Transport 
Accident Commission, Victoria, Australia. 
http://www.tac.vic.gov.au 

 

Crashes which involve drivers losing control of their vehicles (‘Lost control/off road’ on the graph) are a major 
feature in crashes involving young drivers. Thirty-nine percent of 15–24 year-old drivers involved in fatal 
crashes were in single-vehicle loss-of-control or run-off-road crashes, compared to 23 percent for older 
drivers. In addition, many head-on crashes also involve drivers losing control of their vehicles.  

Have a look at this website for information: http://www.safeteendriver.co.nz/ 

 

http://www.acc.co.nz/PRD_EXT_CSMP/groups/external_ip/documents/reference_tools/pi00362.pdf
http://www.acc.co.nz/PRD_EXT_CSMP/groups/external_ip/documents/reference_tools/pi00362.pdf
http://www.youtube.com/watch?v=rh-b_aClu5s
http://www.tac.vic.gov.au/
http://www.safeteendriver.co.nz/
http://www.youtube.com/watch?v=rh-b_aC
http://www.safeteendriver.co.nz/
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From High risk drivers in fatal and serious crashes: 2006-2010 

http://www.transport.govt.nz/research/Documents/High-risk-drivers-in-fatal-and-serious-crashes-2006-2010.pdf  

 

Examine the different age categories and note anything that stands out for you.  What seem to be the causes 
of fatal crashes for the different age groups? 

Types of crash 

 
Source: Ministry of Transport (2010). Young Driver Crash Facts. http://www.transport.govt.nz/research/Pages/YoungDriversCrashFacts.aspx 
Alcohol/drugs and speed are the major contributing factors for young drivers involved in fatal crashes. Young 
drivers are more than two and half times as likely to have speed as a factor than drivers over the age of 25. 

http://www.transport.govt.nz/research/Documents/High-risk-drivers-in-fatal-and-serious-crashes-2006-2010.pdf
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Resource 2: Building a vocabulary 

1. Representation 

Discuss representation. 
 
Introduction to representation by Mike Fleckney, UK http://www.slideshare.net/fleckneymike/representation-
theory-2458490 
 
Representation theories (Slides 1-19 only) by Belinda Raji, UK http://www.slideshare.net/belair1981/g325-lesson-2 
 
MediaKnowAll http://www.mediaknowall.com/gcse/keyconceptsgcse/keycon.php?pageID=represent 
Discuss the section called “A Picture is Worth a Thousand Words”. 
 
Discuss advanced vocabulary when talking about representation (dominant-hegemonic readings, sub-culture, 
consent, consensus, hegemony, etc.) 
 
2. Elements of Media texts 

As a class, list as many media text types as possible (eg: news article, feature, radio ad, etc.). 

In small groups, develop a list of the elements from each text type that are involved in creating a representation. 

Each group should create a poster for the classroom to be used for the rest of this assessment. 

Key terms (These lists are not exhaustive, and you may want to add more information.) 

Print-based terminology: headline, inverted triangle, caption, dominant image, connotative language, expert 
voice/quotes, etc. 
Verbal elements: slogan, pun, rhyme, repetition, connotative language, etc. 
Visual elements: set, colour, typography, layout, logo, symbol, etc. 
Moving image terminology: lighting, special effects, pan, tilt, wipe, fade, dissolve, camera shots 
(ECU/CU/MCU/MS/MLS/LS/ES), camera angles, mise-en-scène, costume, etc. 

 

Resource 3: Examining a Media Text  

As a class, deconstruct media text(s) and demonstrate the way a representation is created.  You may wish to do this 

for several types of texts, or focus on only one type of text (eg: moving image). 

Key question: How do the media texts affect public opinion/public behaviour? 
 
Examine some media texts (one PSA and one news article). 
Make notes about the following: 

 Do they have the same target audience?  How do you know?  What elements of the media texts are involved 
in representing the people involved?    

 Describe the groups of people in the media texts.   

 Describe how they are represented.  This should be a specific, abstract phrase which describes 
characteristics of their personality, such as “The young people in this advertisement are represented as 
carefree/rebellious/connected to their family.” 

 Explain how the elements of the media text help to create that representation. 

 Think also about what or who is missing? 

 Also discuss why the group of people are represented in that way?  What is the purpose behind the 
representation?   

Students should 

 Be able to define representation and mediation 

 Know the Key Questions for representation 

 Begin to understand some theories about representation 
 

http://www.slideshare.net/fleckneymike/representation-theory-2458490
http://www.slideshare.net/fleckneymike/representation-theory-2458490
http://www.slideshare.net/belair1981/g325-lesson-2
http://www.mediaknowall.com/gcse/keyconceptsgcse/keycon.php?pageID=represent
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Example “Donna Time” (http://www.nzta.govt.nz/about/advertising/drink-driving/donna.html)   Students should be 
sure to choose alternative texts to study for the assessment.  Students should not use this text in their assessment. 

 Do they have the same target audience?  How do you know?   

 Describe the groups of people in the media texts.   

 Describe how they are represented.  This should be a specific, abstract phrase which describes 
characteristics of their personality, such as “The young people in this advertisement are represented as 
carefree/rebellious/connected to their family.” 

 What elements of the media texts are involved in representing the people involved?    

 Explain how the elements of the media text help to create that representation. 

 Think also about what or who is missing? 

 Also discuss why the group of people are represented in that way?  What is the purpose behind the 

representation?   
 
 

Resource 4: Effectiveness of media texts  

As a class or small group, view the media text “Consequences” from the NZTA channel 
(http://www.youtube.com/watch?v=FZHQ5eOUNPQ). 

Complete a four-corner debate (http://www.curriki.org/xwiki/bin/view/Coll_estephanj/FourCornerDebate-
StudentActivitySheet) and discuss the following statements: 

 Distressing images just make people feel helpless and unable to do anything. 

 Sometimes a humorous campaign can be more thought-provoking than shock-horror tactics. 

 Using celebrities is a great way of getting fans and ordinary people involved in campaigns. 

 The most successful campaigns are those which use hard facts, not emotional stories or ironic comment. 

 Campaigns which are too glossy and flash actually put people off. 

 Campaigning ads on TV just get swallowed up in entertainment, and lose their impact. 

 Shocking images work best because they make people take notice. 
(Statements from Doing Ads, p. 72, English and Media Centre, 2008) 

 
 
 
 

Sample notes 
This text targets middle aged women who are mothers.  It does this by having a middle aged woman as the main 
character in the advertisement. 
There are two main groups of people in this ad.  One is middle aged women.  The other is males who drink with their 
friends.  These groups are both younger and older. 
The middle aged woman is represented as having common sense. 
Costume, music, mise en scene and dialogue are all involved in creating the representation of middle aged mothers as 
having common sense. 
For example, she is wearing….  This makes the viewers assume that….  
Also, when the guys are laughing and opening beers, she says, “I think you’re all dumb….You need to talk to your 
nephews and you to your brother about you lot driving home pissed every weekend.”  She sounds like… and people who 
see this advertisement would think…. 
She is the only woman in the ad, and there are also no young children between the age of 0-11 shown in the 
advertisement.  This focuses more attention on the one woman and makes her statements more powerful.  Even though 
this is an advertisement for road safety, you never see the people in a car.  This is probably because…. 
All of the characters are Pakeha, but none of them are Asian, African, or Pasifka.  This is probably because…. Etc. 
The advertisement emphasises the importance of families and community in ensuring road safety by having all of the 
scenes involving other family members and their friends.  The main woman is being really staunch by stating firmly that 
the guys need to help their friends make smarter decisions instead of just thinking it is funny and joking about it.  The 
advertisement also gives alternative actions for when your friends get drunk and the types of things you can say.  It 
makes the viewer realise that the guys can encourage each other not to drink and drive. 
The NZTA website (http://www.nzta.govt.nz/about/advertising/drink-driving/donna.html) states, “The message we 
want them to take out of the advertising is that 'regardless of your own behaviour and how tricky it might feel, if 
someone you care about drinks and drives, do something.'” 

http://www.nzta.govt.nz/about/advertising/drink-driving/donna.html
http://www.youtube.com/watch?v=FZHQ5eOUNPQ
http://www.curriki.org/xwiki/bin/view/Coll_estephanj/FourCornerDebate-StudentActivitySheet
http://www.curriki.org/xwiki/bin/view/Coll_estephanj/FourCornerDebate-StudentActivitySheet
http://www.nzta.govt.nz/about/advertising/drink-driving/donna.html
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Resource 5: Choosing and viewing your road safety advertisement- a possible approach   

Select at least four road safety texts – e.g. moving image or news article. Your teacher must pre-approve your 

selected text(s). 

If you are choosing more than one text, you might like to choose those that have clear similarities, or explore a 

similar idea but in different ways. 

Some suggested groupings: 

 Choose different texts under the same heading on the NZTA website. 

 Choose texts around the same issue, but from different time frames. 

 Choose the same issue, but different text types. 

 Choose texts around the same issue, but aimed at different target audiences. 

SOME SUGGESTED RESOURCES: 

There are many advertising campaigns and student-developed films online, focusing on improving road safety. These 

might provide some starting points for text selection and discussion: 

 NZTA Advertising campaigns: http://www.nzta.govt.nz/about/advertising/index.html 

 NZTA ‘Speed’ advertisements: http://www.nzta.govt.nz/about/advertising/speed/index.html 

 NZTA ‘Drink driving’ advertisements: http://www.nzta.govt.nz/about/advertising/drink-driving/index.html 

 NZTA ‘Drug affected driving’ adverts: http://www.nzta.govt.nz/about/advertising/drug-driving/index.html 

  ‘Make a film, Make a difference’ road safety campaign competition winners (Victoria, Aus.): 

http://www.mafmad.com.au/ 

 Students Against Drunk Driving (SADD): http://www.sadd.org.nz/film_awards.html 

 The Ripple Effect: Following one young man’s fatal crash, this educational resource was developed to 

demonstrate the consequences of one simple decision and the impact on their families, friends and 

community.  http://therippleeffect.org.nz/home/ 

 Transport Accident Commission campaigns: 

http://www.tacsafety.com.au/jsp/content/NavigationController.do?areaID=13&tierID=2&navID=772B9D157

F00000100A6A3C871DD589C&navLink=null&pageID=1846&utm_source=tac&utm_medium=banner&utm_c

ampaign=tv-tile 

There are also many print media texts online, also focusing on road safety. 

 Black, J. (2009). “Driving Lessons”.  The Listener, 200:3619, 27. 

http://www.listener.co.nz/commentary/driving-lessons/ 

 Three dead in boozy crash http://www.stuff.co.nz/national/7191029/Three-dead-in-boozy-crash 

 Boy racer tried to avoid crushing http://www.stuff.co.nz/dominion-post/news/7138854/First-boy-racer-car-

crushed-in-Lower-Hutt 

 Crushed boy racer: ‘I love me carz’ 

http://www.nzherald.co.nz/nz/news/article.cfm?c_id=1&objectid=10772824 

 New Zealand Herald – Road Safety section http://www.nzherald.co.nz/road-

safety/news/headlines.cfm?c_id=308 

http://www.nzta.govt.nz/about/advertising/index.html
http://www.nzta.govt.nz/about/advertising/speed/index.html
http://www.nzta.govt.nz/about/advertising/drink-driving/index.html
http://www.nzta.govt.nz/about/advertising/drug-driving/index.html
http://www.mafmad.com.au/
http://www.sadd.org.nz/film_awards.html
http://therippleeffect.org.nz/home/
http://www.tacsafety.com.au/jsp/content/NavigationController.do?areaID=13&tierID=2&navID=772B9D157F00000100A6A3C871DD589C&navLink=null&pageID=1846&utm_source=tac&utm_medium=banner&utm_campaign=tv-tile
http://www.tacsafety.com.au/jsp/content/NavigationController.do?areaID=13&tierID=2&navID=772B9D157F00000100A6A3C871DD589C&navLink=null&pageID=1846&utm_source=tac&utm_medium=banner&utm_campaign=tv-tile
http://www.tacsafety.com.au/jsp/content/NavigationController.do?areaID=13&tierID=2&navID=772B9D157F00000100A6A3C871DD589C&navLink=null&pageID=1846&utm_source=tac&utm_medium=banner&utm_campaign=tv-tile
http://www.listener.co.nz/commentary/driving-lessons/
http://www.stuff.co.nz/national/7191029/Three-dead-in-boozy-crash
http://www.stuff.co.nz/dominion-post/news/7138854/First-boy-racer-car-crushed-in-Lower-Hutt
http://www.stuff.co.nz/dominion-post/news/7138854/First-boy-racer-car-crushed-in-Lower-Hutt
http://www.nzherald.co.nz/nz/news/article.cfm?c_id=1&objectid=10772824
http://www.nzherald.co.nz/road-safety/news/headlines.cfm?c_id=308
http://www.nzherald.co.nz/road-safety/news/headlines.cfm?c_id=308
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 Press releases from the NZ government http://www.beehive.govt.nz/portfolio/transport 

There are also radio/audio road safety campaigns. 

 Waitakere City Council, Ogilvy http://www.bestadsontv.com/ad/33414/Road-Safety-Car-For-Sale 

 NZTA advertising campaigns include print and radio aspects 

http://www.nzta.govt.nz/about/advertising/index.html 

 

FIRST VIEWING 

Watch/read/listen to your chosen texts several times.   

In your notes, write down ideas in response to the following prompts: 

 Identify the main groups of people in the text. 

 Identify the target audience for whom the text(s) has been made. 

 Identify and/or list ideas or messages about road safety that you think are being suggested in the text(s). 

 List any media elements that that you notice in your first viewings. 

 List anything or anyone that is omitted. 

 Compare and contrast your texts; what obvious similarities and differences do you notice? 

 

PREPARING TO VIEW CLOSELY 

You will need to read, watch and/or listen to the texts, or parts of the texts, chosen for your close viewing more 

than once.  If this is to be done in class, you will need to choose a way to save the texts for later use. You will 

need to liaise with your teachers on the best way to do this. 

Possible ways to organise your text for viewing might include: 

 View text(s) on your mobile phone (if the school permits and if your phone is web capable) 

 View online (or download and view offline) via school computer 

 Take screen grabs or photos of key scenes for viewing offline. 

 Sketch a series of key frames from the video. 

 Photocopy or print the article. 

  

http://www.beehive.govt.nz/portfolio/transport
http://www.bestadsontv.com/ad/33414/Road-Safety-Car-For-Sale
http://www.nzta.govt.nz/about/advertising/index.html
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ASSESSMENT SCHEDULE: MEDIA STUDIES 2.3: INTERNALISING A COMPLICATED SITUATION 

Aspects of representation include the following:   

 the effectiveness of the features in creating the representation (e.g. characterisation, casting, and/or 

costume, etc to convey the representation) 

 the likely consequences of the difference(s) between the representation and reality  

 the implication and/or effectiveness and/or consequences of the stereotypes, messages and/or values, that 

are created by the representation of the groups of people involved in road safety 

 the implications and issues associated with the selection and/or omission of material associated with road 

safety 

 the effect of the connection between the representation and the world view/ideology of the producers of 

the media texts. 

 the way representation of the groups of people involved in road safety has changed and why they think this 

might have happened 

 how different texts have provided different messages/values to different target audience segments and the 

reasons for these differences 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

NOTE: The examples of student responses are based on a discussion of “Donna time” 

(http://www.nzta.govt.nz/about/advertising/drink-driving/donna.html) from Task 4.  Students should 

be sure to use alternative texts for assessment.  Students should not use this text for their assessment. 

http://www.nzta.govt.nz/about/advertising/drink-driving/donna.html
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Evidence/Judgements for Achievement 

The student demonstrates understanding of representation in the media. This means that in completing this assessment 
task, the student: 

 selects at least three media texts that represent a group of road users 

 creates a narrated visual sequence of images, text and/or audio commentary about how these road users are 
represented in the media 

 describes how the media texts represent the road users 
- describes features of the media texts that create the representation. This could include such aspects as:  
- dialogue and performance 
- costume 
- shot size / angle 
- layout 
- lighting 
- language (vocabulary, imagery, style/tone, structures etc). 

 describes the effect of the media representation. This may include one of the following: 
- how this representation affects road users, and/or  
- how this representation affects society’s perception of and/or attitude to the represented group. 

 supports their response with specific evidence from the media texts and/or other sources. 

Representation means the way a group, issue, idea, event or place is re-presented in the media. A representation 
communicates messages and values that have social significance. These reflect worldviews, ideologies, societal 
assumptions and biases. 

Examples of possible student responses 

Note this is a selection of possible points, not a complete response.  Evidence is shown in bold. 
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 describes how the media texts represent the road users 
Road users, in particular, those who drink and drive, are represented in two different ways in this ad.  The middle 
aged women are represented as having common sense and being staunch.  The males are shown as silly, but good-
hearted.  Both groups are shown as being ordinary Kiwis. 

 describes features of the media texts that create the representation.  
Dialogue is used to create the representation of “Donna” as having common sense and having a good relationship 

with her son and brother.  She starts to tell the guys off, saying “Sorry Darryl, it’s not Donna time. It’s mum-time.” 

And when the other guy (her other son?) says “You’re no saint!” she replies, “Yeah, I know that, but we’ve all got to 

stop!” 

Both of these make her seem like she’s the one with common sense.  

Even though she’s also driven drunk, she’s the one who sees the 

importance of changing behaviour. 

Mise-en-scene and word choice are used to create the impression that 
she is an ordinary Kiwi woman.  In the background you can see an 
ordinary fridge with pictures and notes stuck to it, just as any average 
household might have.  This kitchen has average price equipment and is 
not very big.  The sofa and chairs look like they’ve been well-used and 

might have been purchased at BigSave or Farmers. The mise-en-scene gives the impression that this could be 
anyone’s house.  Donna’s word choice emphasises this idea too.  She uses phrases like “you lot”, “mum”, “pissed” 
and “drunken arse”.  These are casual, informal words and phrases which again gives the impression of this family 
being an ordinary Kiwi family.  They aren’t stuck up or overly intellectual at home with family members, but casual 
and down to earth. 

 describes the effect of the media representation.  
Having Donna be ordinary/the neighbour next door/your own mum type and having common sense brings across 
the message of the ad more clearly and more powerfully.  The makers of the advertisement are saying that in a 
family, everyone is and should be involved in helping people be safer on the road by not drinking and driving.  The 
idea is to help ordinary Kiwis feel responsible for their family and their family’s behaviour. 

 

Students might also discuss the representation of the other group of people in this advertisement – young males. 
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Evidence/Judgments for Achievement with Merit 

The student demonstrates in-depth understanding of representation in the media. This means that in completing this 
assessment task, the student: 

 selects at least three media texts that represent road users 

 provides reasoned explanations for the effect(s) of the representation. This can include one of the following: 

 reasons for any differences between the representation and reality 

 reasons why the stereotypes messages and/or values are created by the representation 

 reasons why the selection and/or omission of material reinforce the stereotypes, messages or values  

 supports their response with specific evidence from the media texts and/or other sources. 

Representation means the way a group, issue, idea, event or place is re-presented in the media. A representation 
communicates messages and values that have social significance. These reflect worldviews, ideologies, societal 
assumptions and biases.  

Examples of possible student responses 

Note this is a selection of possible points, not a complete response. 

As for Achieved, plus: 

 provides reasoned explanations for the effect(s) of the representation.  

Because Donna is shown to be an average Kiwi mum, people watching this ad are more likely to identify with her 
and be able to use her situation to think about their own.  It might even give them a starting point for having a similar 
discussion with their own family, by pointing out the ad and saying something like, “Hey, that’s like our family.  Maybe 
we should talk about this too?”  NZTA says that “The target audience for this campaign is the wider family of those 
who drink and drive, and they may well have a history of drinking and driving themselves. We want to encourage and 
persuade the wider family to stand up and do something to change an ingrained pattern of behaviour of those they 
care about.” (http://www.nzta.govt.nz/about/advertising/drink-driving/donna.html)  They aren’t trying to scare 
people or make them feel guilty about their behaviour, but to make them realise that this is happening in their own 
home and they can change their own behaviour. 

By using typical events, but not necessarily stereotypical, NZTA is trying to get across the idea that this might be 
normal now, but that it can change.  And although the guys are pretty funny and drunk, they change by the end of the 
ad and you get the feeling that they are starting to doubt that drinking and driving is funny anymore.  This influences 
the viewer to have similar views.  These guys are typical of the high risk drivers that have fatal accidents according to 
the graph in Resource A (http://www.transport.govt.nz/research/Documents/High-risk-drivers-in-fatal-and-serious-
crashes-2006-2010.pdf) which shows that drivers between the ages of 20-24 are most likely to have a fatal accident 
which is influenced by alcohol.  This means that showing these guys as being drunk and thinking it is sort of funny is 
not a stereotype, but a fact.  This ad is giving the viewers a realistic view of these people.  In addition, like the NZTA 
website says, they aren’t shown to be evil killers, like the ad (NAME).  They are just shown to be “mostly good people 
who sometimes make bad choices.” (http://www.nzta.govt.nz/about/advertising/drink-driving/donna.html)  

By including settings, language and characters that are familiar to most Kiwis watching the ad, the message that 
this is an everyday occurrence which shouldn’t be happening and that the viewer can do something about it is 
reinforced and made more effective. 

 

Evidence/Judgments for Achievement with Excellence 

The student demonstrates critical understanding of representation in the media. This means that in completing this 
assessment task, the student: 

 selects at least three media texts that represent road users 

 examines the likely consequences of the representation and draws conclusions about the media representation of the 
represented group, including but not limited to one of the following: 

 the effectiveness of the features in creating the representation 

 implications of the difference(s) between the representation and reality 

 the implications and/or effectiveness of the stereotypes, messages and/or values created by the representation 

 the implications and issues associated with the selection and/or omission of material (e.g. motives) 

 the effect of the connection between the representation and the world view/ideology of the creator(s). 

http://www.nzta.govt.nz/about/advertising/drink-driving/donna.html
http://www.transport.govt.nz/research/Documents/High-risk-drivers-in-fatal-and-serious-crashes-2006-2010.pdf
http://www.transport.govt.nz/research/Documents/High-risk-drivers-in-fatal-and-serious-crashes-2006-2010.pdf
http://www.nzta.govt.nz/about/advertising/drink-driving/donna.html
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 supports their response with specific evidence from the media texts and/or other sources. 

Representation means the way a group, issue, idea, event or place is re-presented in the media. A representation 
communicates messages and values that have social significance. These reflect worldviews, ideologies, societal 
assumptions and biases. 

An implication is a likely consequence and/or conclusion that can be drawn from evidence. 

Examples of possible student responses 

Note this is a selection of possible points, not a complete response. 

As for Merit, plus: 

 examines the likely consequences of representation and draws conclusions about the media representation of the 
represented group, including but not limited to such aspects as: 

 the effectiveness of the features in creating the representation 

 implications of the difference(s) between the representation and reality 

 the implications and/or effectiveness of the stereotypes, messages and/or values created by the representation 

 the implications and issues associated with the selection and/or omission of material (e.g. motives) 

 the effect of the connection between the representation and the world view/ideology of the creator(s). 

 

Public service advertisements are intended to influence public opinion and change social behaviour.  Unlike commercial 
advertisements, their purpose is not to sell a product or service.  These road safety campaigns can be seen as part of that 
effort, particularly focused on changing the way people act when they are using the roads.  This specific ad (Donna time) 
aims to influence the viewer into agreeing with the message and value behind the ad – that everyday Kiwis have the power 
to change their own behaviour to be more responsible.  This is what Chomsky and others call ‘consent’ or ‘consensus’.   

In this ad, typical, but not stereotypical, representations are being used to encourage people to change their own 
behaviour.  The guys are typical Kiwis, but not simply cardboard cutouts of Kiwi blokes.  Even though the ad is brief, they 
begin to show some doubt and deeper thought about their actions by the end.  They are dynamic characters, changing by 
the end of the ad.  This develops a positive connotation for the representation.  Not only are the guys funny and engaging 
because they are stupid and ordinary, but they are thoughtful and affectionate with their mum, even though drunk.  This 
encourages the viewer to see that the young guy who drinks could also make smart choices, like not driving while drunk.  
NZTA has used a typical character, but avoided creating a stereotype, in order to reinforce their message.  This contrasts 
with…(another media text) where they use stereotypes to try to get their message across. 

This ad challenges the usual representation of a road safety ad, because usually a drunk driver is shown to be uncaring and 
the cause of a fatality.  This one doesn’t show that.  It’s more subtle and effective because it focuses on the possibility of 
making change, rather than the bloody consequences.  Shocking images just shock for a moment and people don’t really 
think it can happen to them.  On the other hand, anyone watching this ad could identify with the family shown here which 
makes the ad more thought-provoking and effective. 

(The student could also support his/her answer with statistics demonstrating change in public attitude towards driving 
drunk or greater awareness among the target audience of options for changing family behaviours.) 

 



NCEA Level 2  |  Media Studies AS 91250 version 1                        Developed by D Henjyoji on behalf of the New Zealand Transport Agency: Education 

23 

Evidence / Judgements for Not Achieved 

Student example 

These are examples of various ways a student might not meet the standard. 

 describes how the media texts represent the road users 
Road users, in particular, those who drink and drive, are represented as younger males.  
(The student is describing the group represented, not the way in which they are represented, which usually includes a 
word or phrase describing their abstract personality characteristics.) 

 describes features of the media texts that create the representation.  
Dialogue is used to create the representation of “Donna” as having common sense because she tells the guys off. 
(No specific evidence included.) 
Mise-en-scene is used to create the impression that she is an ordinary Kiwi woman.  She doesn’t have a big fridge and the 
stuff in the house doesn’t look expensive, even though there’s a big TV.   
(Student focuses on omissions, rather than selection.  They also include a specific piece of evidence which contradicts their 
main statement.) 

 describes the effect of the media representation.  
Having Donna be like your own mum and having common sense brings across the message of the ad more clearly and 
more powerfully.  
(Student discusses the effect in general terms without clearly stating the message/values of the advertisement.) 

 

To meet the standard, the student could: 

 describe the representation of the road users 

 include specific, relevant evidence to support ideas 

 discuss in detail the way the aspects of characterisation contribute to the representation 

 Describe the effects of the representation in more specific terms. 
 

 

Final grades will be decided using professional judgement based on a holistic examination of the evidence provided 

against the criteria in the Achievement Standard. 

 

 


